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ABSTRAK

Penelitian ini bertujuan untuk mengetahui seberapa besar pengaruh dari Pengaruh
Brand Loyalty Dan Perceived Quality Terhadap Repurchase Intention Pada Produk
KFC (Studi Kasus Pada Konsumen Wilayah Jakarta Timur). Metode pengumpulan
data yang digunakan dengan cara memberikan kuesioner 100 responden yang
melakukan transaksi pembelian produk KFC dalam 2 kali dalam 3 bulan terakhir.
Teknik sampel menggunakan non-probability sampling dan alat analisis
menggunakan Regresi Linear Berganda. Penelitian ini dilakukan uji analisis yang
diolah menggunakan SPSS versi 26. Hasil penelitian ini menunjukkan bahwa Brand
Loyalty dan Perceived Quality berpengaruh positif dan signifikan terhadap
Repurchase Intention. Besarnya 0,650 atau 65,0% dipengaruhi oleh Repurchase
Intention dan sisanya sebesar 35,0% dipengaruhi oleh variabel lain yang diteliti.
Secara parsial Brand Loyalty pengaruh sebesar 0,565 atau 56,5% dan sisanya 43,5%
dipengaruhi oleh variabel lain yang diteliti, dan Perceived quality memiliki
pengaruh sebesar ebesar 0,574 atau 57,4% dan sisanya 42,6% dipengaruhi oleh
variabel lain yang diteliti.

Kata Kunci: Brand Loyalty, Perceived Quality, Repurchase Intention



ABSTRACT

This research aims to find out how big the influence of Brand Loyalty and Perceived
Quality is on Repurchase Intention in KFC Products (Case Study of Consumers in
the East Jakarta Region). The data collection method used was by giving a
questionnaire to 100 respondents who had purchased KFC products twice in the
last 3 months. The sampling technique uses non-probability sampling and the
analysis tool uses Multiple Linear Regression. This research carried out analysis
tests which were processed using SPSS version 26. The results of this research show
that Brand Loyalty and Perceived Quality have a positive and significant effect on
Repurchase Intention. The amount of 0.650 or 65.0% is influenced by Repurchase
Intention and the remaining 35.0% is influenced by other variables studied.
Partially, Brand Loyalty has an influence of 0.565 or 56.5% and the remaining
43.5% is influenced by other variables studied, and Perceived quality has an
influence of 0.574 or 57.4% and the remaining 42.6% is influenced by other
variables studied.

Keywords : Brand Loyalty, Perceived Quality, Repurchase Intention
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