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ABSTRAK 

Nama : Lindawati NIM : 2014410132 Judul : Pengaruh Pelayanan Prima Terhadap 

Kepuasan Konsumen di CV Nirma Aksa Tara (NAT Living) Bekasi. 

Kata Kunci : Pelayanan Prima dan Kepuasan Konsumen. 

        Tujuan penelitian ini adalah untuk mengetahui pengaruh pelayanan prima 

terhadap kepuasan konsumen di CV Nirma Aksa Tara (NAT Living). Penelitian ini 

dilakukan dengan metode pengumpulan data dengan cara menyebar kuesioner 

kepada 110 responden yang merupakan konsumen NAT Living. Teknik analisis 

data menggunakan Microsoft excel untuk analisis deskriptif dan SPSS untuk regresi 

linier sederhana. 

        Hasil penelitian menunjukkan hubungan antara pelayanan prima terhadap 

kepuasan konsumen kuat dengan nilai korelasi sebesar 0,659. Pelayanan prima 

mempengaruhi kepuasan konsumen sebesar 43,5%. Dari hasil regresi nilai 

konstanta (α) bernilai positif sebesar 34,662. Hal ini menunjukkan bahwa semakin 

tinggi nilai pelayanan prima maka semakin tinggi pula nilai kepuasan konsumen, 

dan sebaliknya semakin rendah nilai pelayanan prima maka semakin rendah pula 

nilai kepuasan konsumen. 

        Dari hasil penelitian ini perusahaan diharapkan meningkatkan pelayanan 

prima dengan cara meningkatkan kinerja pegawai, peningkatan ketepatan waktu 

kirim dan peningkatan kualitas pelayanan serta kualitas produk, sehingga dapat 

meningkatkan kepuasan konsumen. 
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ABSTRACT 

Name: Lindawati NIM: 2014410132 Title: Effect of Excellent Service on Consumer 

Satisfaction at CV Nirma Aksa Tara (NAT Living) Bekasi. 

Keywords : Excellent Service and Consumer Satisfaction. 

        The purpose of this study was to determine the effect of excellent service on 

customer satisfaction in the Nirma Aksa Tara CV (NAT Living). This research was 

conducted with data collection methods by distributing questionnaires to 110 

respondents who were consumers of NAT Living. Data analysis techniques using 

Microsoft Excel for descriptive analysis and SPSS for simple linear regression. 

        The results showed the relationship between excellent service to strong 

customer satisfaction with a correlation value of 0.659. Excellent service affects 

customer satisfaction by 43.5%. From the regression results the constant value (α) 

is positive at 34.662. This shows that the higher the value of excellent service, the 

higher the value of customer satisfaction, and conversely the lower the value of 

excellent service, the lower the value of consumer satisfaction. 

        From the results of this study the company is expected to improve excellent 

service by improving employee performance, increasing the timeliness of sending 

and improving service quality and product quality, so as to increase customer 

satisfaction. 
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