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ABSTRAK

Penelitian ini dilaksanakan dengan tujuan untuk mengetahui pengaruh

yang signifikan brand image dan diferensiasi produk terhadap loyalitas pelanggan

pembelian body lotion scarlett whitening. Pengumpulan data dilakukan dengan

menyebar kuesioner kepada 100 responden yaitu pengguna body lotion scarlett

yang berada di Kelurahan Kayu Putih Jakarta Timur. Pengambilan sampel

menggunakan non probability sampling dengan purposive sampling. Alat analisis

yang digunakan adalah regresi linear berganda dan regresi linear sederhana.

Hasil penelitian : menunjukan bahwa (1) pengaruh brand image dan

diferensiasi produk terhadap loyalitas pelanggan pembelian body lotion scarlett

berpengaruh positif dan signifikan. (2) pengaruh brand image terhadap loyalitas

pelanggan pembelian body lotion scarlett berpengaruh positif dan signifikan. (3)

diferensiasi produk terhadap loyalitas pelanggan pembelian body lotion scarlett

berpengaruh positif dan signifikan.

Kata kunci: Brand Image, Diferensiasi Produk, Loyalitas Pelanggan, Regresi

Linear Berganda, Regresi Linear Sederhana
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ABSTRACT

This research was conducted with the aim of knowing the significant effect

of brand image and product differentiation on customer loyalty purchasing

scarlett whitening body lotion. Data was collected by distributing questionnaires

to 100 respondents, namely Scarlett body lotion users in Kayu Putih Village, East

Jakarta. Sampling using non-probability sampling with purposive sampling. The

analytical tool used is multiple linear regression and simple linear regression.

The results of the study: (1) the effect of brand image and product

differentiation on customer loyalty purchasing scarlett body lotion has a positive

and significant effect. (2) the effect of brand image on customer loyalty

purchasing Scarlett body lotion has a positive and significant effect. (3) product

differentiation on customer loyalty purchasing scarlett body lotion has a positive

and significant effect.

Keywords: Brand Image, Product Differentiation, Customer Loyalty, Multiple

Linear Regression, Simple Linear Regression
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