
 

 

BIBLIOGRAPHY 

 

AlleyDog. Sensation & Perception. 1998-2016. Class Notes 

Barthes, Roland.1957.Mythologies. New York: The Noonday Press 

Bem, Daryl J. Advances in Experimental Social Psychology Vol. 6. New York  
 and London: Academic Press, Inc., 1972. Standford University professor. 

Berger, Arthur Asa. 1986. Macromedia Flash Animation and Cartooning. 
 Massachusetts:Boston 

Brackropp, Marie. 2000. Qualitative Research Methods. Google Books 

Festinger, Leon. An Introduction to the Theories of Cognitive Dissonance. 1956. 

Fieske, John. 1982. Semiotics; The Basics 

Hornyby, A.S.2000. Oxford Advanced Learner’s Dictionary of Current English. 
 United Kingdom:Oxford University Press 

Jenkins, Nick. Perceiving is Believing. Perf. Hank Green. 2014. 

Jenkins, Nick.Sensation&Perception. Perf. Hank Green. 2014. 

Joseph, Laran. Hallucinogen Persisting Perception Disorder DSM-5. 2016. 

Joseph, Laran. Hallucinogen Persisting Perception Disorder DSM-5. 2016. 

Kress, Gunther&Theo Van Leeuwen. 2002. Grammar of Color. Institute of 
 Education: London and Cardiff University 

Lewis, Tanya. "Science of "The Dress"." Live Science (2016). 

Milnes, Chris. Honors Psychology Period 8 Samantha Adelman. 2016. Class 
Notes. 

Pickering, James H. 1981. Concise Companion to Literature.Macmillan: New 
York 

Ranjan, G.D DharmaKeerthi Sri. 2010. Science of Semiotics Usage in 
 Advertisement and Cosumer’s Perception. Faculty of Mass Media 
 University of Colombo. Journal of American Science 2010;6(2):6-11 

Sauserre, Ferdinand. 1943. Semiotics; Signifier and Signified.  

Williams, Yolanda. What is Perception? 2003-2016. Chapter 3.7 Williams' notes. 



 

 

Wittgeinstein, Ludwig. 1973. Philosophical Investigation in  Semiotics. Blackwell 
 Publishing 

Article with the title Secrets of Good Ads in page 91 at Introduction of Academic 

 Writing Book 

Article of History of Oreo (By Kenney Kim) 

https://www.bourncreative.com/meaning-of-the-color 


