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ABSTRAK

Tujuan penelitian ini adalah untuk mengetahui sikap konsumen terhadap kopi
starbucks di masa pandemi dan untuk mengetahui perbandingan tingkat
kepercayaan dan evaluasi atas atribut dari kopi starbucks. Penelitian ini dilakukan
dengan metode pengumpulan data dengan cara kuesioner pada 223 konsumen di
Starbucks Outlet Tebet, Jakarta Selatan. Sampel diambil menggunakan rumus
slovin. Pengujian kualitas data dalam penelitian ini menggunakan uji validitas dan
uji reliabilitas. Data dianalisis dengan menggunakan metode Fishbein dan
menghitung perbandingan dengan Semantic Differential. Hasil penelitian: bahwa
setelah dilakukan penelitian multiatribut Fishbein hasil analisis sikap tiap atribut di
dapatkan atribut memiliki skor tertinggi yaitu Layanan Pelengkap sebesar 19,13
yang mana tergolong sangat positif sedangkan skor terendah terdapat pada atribut
merek produk sebesar 17,21 meskipun merek produk tersebut tergolong skor paling
rendah namun 17,21 tetap masuk kedalam kategori positif. Berdasarkan hasil
analisis sikap konsumen terhadap kopi starbucks didapatkan skor sikap sebesar
124,13 hal ini berarti konsumen memiliki sikap yang positif terhadap kopi
starbucks. Dari hasil semantic differential antara lain kualitas produk, fitur produk,
merek, kemasan, harga dan layanan pelengkap dari garis kontinum antara
kepercayaan dan evaluasi yang artinya responden memberikan penilaian yang
positif terkait kinerja starbucks. namun ada atribut gaya dan design yang memiliki
penilaian kurang baik dari konsumen starbucks.

Kata Kunci : Sikap Konsumen, Multiatribut Fishbein, Semantic Differential
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ABSTRACT

The purpose of this study was to determine consumer attitudes towards Starbucks
coffee during the pandemic and to compare the level of trust and evaluation of the
attributes of Starbucks coffee. This research was conducted using a data collection
method by means of a questionnaire on 223 consumers at Starbucks Outlet Tebet,
South Jakarta. Samples were taken using the slovin formula. Testing the quality of
the data in this study used validity and reliability tests. The data were analyzed
using the Fishbein method and calculated the comparison with the Semantic
Differential. The results: that after the Fishbein multi-attribute research, the results
of the attitude analysis of each attribute, the attribute has the highest score, namely
Complementary Services of 19.13 which is classified as very positive while the
lowest score is on the product brand attribute of 17.21 even though the product
brand is classified as a score the lowest but 17.21 still included in the positive
category. Based on the results of the analysis of consumer attitudes towards
Starbucks coffee, an attitude score of 124.13 means that consumers have a positive
attitude towards Starbucks coffee. The results of the semantic differential include
product quality, product features, brand, packaging, price and complementary services
from the continuum line between trust and evaluation, which means that respondents give
a positive assessment of Starbucks performance. but there are style and design attributes
that have a poor rating from starbucks consumers.

Keywords : attitudes towards, fishbein, semantic differential
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