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ABSTRAK 

       Tujuan penelitian ini adalah untuk mengetahui pengaruh Perceived 

Ease of Use dan perceived risk terhadap kepuasan pelanggan penggunaan fintech 

Flip. Penelitian ini dilakukan dengan metode pengumpulan data dengan cara 

penyebaran kuesioner kepada 100 responden pengguna fintech Flip. Teknik 

pengambilan sampel yang digunakan adalah purposive sampling. Data selanjutnya 

dianalisis dengan menggunakan analisis Regresi Linier Berganda.  

       Hasil penelitian ini menunjukan bahwa Perceived Ease of Use dan 

perceived risk secara keseluruhan/ simultan mempunyai pengaruh terhadap 

kepuasan pelanggan, hal tersebut dibuktikan dengan nilai probabilitas/ sig. (0,000) 

lebih kecil dari taraf probabilitas (α) = 0,05. Adapun persamaan regresi yang 

didapat adalah Y= 3,640 + 0,541X1 + 0,193X2, yang artinya arah peengaruhnya 

positif atau searah. Semakin baik nilai koefisien regresi berganda, maka semakin 

baik penambahan tingkat kepuasan pelanggan.  

Kata Kunci : Perceived Ease of Use, Perceived Risk, Kepuasan Pelanggan 
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ABSTRACT 

 

       The purpose of this study was to determine the effect of Perceived Ease 

of Use and perceived risk on customer satisfaction using Fintech Flip. This 

research was conducted using data collection methods by distributing 

questionnaires to 100 respondents using fintech Flip. The sampling technique used 

is purposive sampling. The data were then analyzed using Multiple Linear 

Regression analysis. 

       The results showed that the perceived ease of use and perceived risk as 

a whole had an influence on customer satisfaction, this was evidenced by the 

probability/sig value. (0.000) is smaller than the probability level (α) = 0.05. The 

regression equation obtained is Y = 3.640 + 0.541X1 + 0.193X2, which means that 

the direction of influence is positive or one-way. The better the value of the multiple 

regression coefficient, the better the increase in the level of customer satisfaction. 

Keywords: Perceived Ease of Use, Perceived Risk, Customers 
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