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ABSTRAK 

Tujuan penelitian ini adalah untuk menganalisis pengaruh store atmosphere dan 

daya tarik promosi buy 1 get 1 terhadap impulse buying produk sepatu 

Ortuseight di toko Sportaways.com. Pengumpulan data dilakukan dengan 

menyebar kuesioner kepada 109 responden pengunjung toko Sportaways.com. 

Pengambilan sampel dilakukan dengan menggunakan sampel purposive. Alat 

analisis yang digunakan adalah regresi linier sederhana & regresi linier 

berganda, uji asumsi klasik (uji normalitas, uji multikolonieritas dan uji 

heterokedastisitas) dilakukan sebagai persyaratan statistik yang harus dipenuhi 

dalam melakukan analisis regresi linier (sederhana dan berganda). Pengujian 

hipotesis secara simultan menggunakan uji F, secara parsial menggunakan uji t. 

Hasil penelitian menunjukkan terdapat pengaruh yang signifikan antara store 

atmosphere dan daya tarik promosi buy 1 get 1 terhadap impulse buying yaitu 

sebesar 0,106 (10,6%) dan sisanya 0,894 (89,4%) dipengaruhi oleh variabel lain 

yang tidak diteliti. Berdasarkan perhitungan yang diperoleh F hitung > F tabel 

yaitu 4,160 > 2,30 dan dengan probabilitas signifikansi 0,008 < 0,05 maka 

keputusannya adalah Ha diterima. Perhitungan yang diperoleh t hitung > t tabel 

yaitu -0,850 < 1,65895 dan dengan probabiltas signifikansi 0,397 > 0,05 maka 

keputusannya Ha tidak diterima yaitu tidak terdapat pengaruh yang signifikan 

antara store atmoshphere terhadap impulse buying.  Perhitungan yang diperoleh 

t hitung > t tabel yaitu 3,002 > 1,65895 dan dengan probabiltas signifikansi 

0,003 < 0,05 maka keputusannya Ha diterima yaitu terdapat pengaruh yang 

signifikan antara daya tarik promosi buy 1 get 1 terhadap impulse 

buying.Pengaruh tersebut menunjukan bahwa semakin baik store atmosphere 

dan daya tarik promosi buy 1 get 1 maka semakin baik pula impulse buying 

tersebut. 

Kata kunci : Store Atmosphere, Daya tarik promosi buy 1 get 1 dan Impulse 

Buying  
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Abstract 

The purpose of this study was to analyze the effect of store atmosphere and the 

attractiveness of the buy 1 get 1 promotion on impulse buying of Ortuseight shoe 

products at the Sportaways.com store. Data was collected by distributing 

questionnaires to 109 respondents who visited the Sportaways.com store. 

Sampling was done by using a purposive sample. The analytical tool used is 

simple linear regression & multiple linear regression, classical assumption 

tests (normality test, multicollinearity test and heteroscedasticity test) are 

carried out as statistical requirements that must be met in performing linear 

regression analysis (simple and multiple). Simultaneous hypothesis testing 

using the F test, partially using the t test. The results showed that there was a 

significant influence between store atmosphere and the attractiveness of the buy 

1 get 1 promotion on impulse buying, which was 0.106 (10.6%) and the 

remaining 0.894 (89.4%) was influenced by other variables not examined. 

Based on the calculation obtained F count > F table that is 4.160 > 2.30 and 

with a significance probability of 0.008 < 0.05, the decision is Ha accepted. The 

calculation obtained is t count > t table, namely -0.850 < 1.65895 and with a 

significance probability of 0.397 > 0.05, the decision Ha is not accepted, 

namely there is no significant effect between store atmosphere on impulse 

buying. The calculation obtained is t count > t table, which is 3.002 > 1.65895 

and with a significance probability of 0.003 < 0.05, the decision Ha is accepted, 

that is, there is a significant influence between the attractiveness of the buy 1 

get 1 promotion on impulse buying. brand ambassador, store atmosphere and 

the attractiveness of the buy 1 get 1 promotion, the better the impulse buying. 

Keywords: Store Atmosphere, Promotional attraction buy 1 get 1 and Impulse 

Buying 
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