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ABSTRAK 

 Penelitian ini bertujuan untuk mengetahui Pengaruh Online Customer 

Review Dan Customer Rating Terhadap Kepercayaan Konsumen Dan Dampaknya 

Pada Minat Beli Konsumen (Studi Kasus Pada Pengguna Shopee Di Jakarta 

Utara). Pengumpulan data dilakukan dengan menyebar kuesioner berupa google 

form kepada 100 responden yang merupakan pengguna e-commerce Shopee 

minimal 3 kali dalam 5 bulan terakhir dan bertempat tinggal di Wilayah Jakarta 

Utara. Teknik sampel yang di gunakan adalah purposive sampling, kemudian 

dilakukan uji analisis menggunakan Path Analysis. Uji F, Uji T dan Uji analisis 

koefisien (R
2
) dilakukan sebagai persyaratan statistik yang harus dipenuhi dalam 

melakukan analisis Path Analysis dan diolah menggunakan SPSS versi 25. Hasil 

penelitian menunjukan bahwa 1.) Online Customer Review(X1) dan Online 

Customer Rating(X2) berpengaruh positif dan signifikan terhadap Kepercayaan 

Konsumen(Z), 2.) Online Customer Review(X1) dan Online Customer Rating(X2) 

berpengaruh positif dan signifikan terhadap Minat Beli Konsumen(Y), 3.) 

Kepercayaan Konsumen(Z) berpengaruh positif dan signifikan terhadap Minat 

Beli Konsumen(Y), dan 4.) Online Customer Review(X1) dan Online Customer 

Rating(X2) berpengaruh positif dan signifikan terhadap Minat Beli Konsumen(Y) 

melalui Kepercayaan Konsumen(Z). 

 

Kata Kunci : Online Customer Review, Online Customer Rating , Kepercayaan 

Konsumen, Minat Beli Konsumen 
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ABSTRACT 

This study aims to determine the influence of online customer reviews and 

customer ratings on consumer confidence and their impact on consumer buying 

interest (a case study on shopee users in North Jakarta). Data collection was 

carried out by distributing questionnaires in the form of google forms to 100 

respondents who were Shopee e-commerce users at least 3 times in the last 5 

months and resided in the North Jakarta area. The sampling technique used is 

purposive sampling, then the analysis test is carried out using Path Analysis. The 

F test, T test and coefficient analysis test (R
2
) were carried out as statistical 

requirements that must be met in conducting Path Analysis analysis and 

processed using SPSS version 25. The results showed that 1.) Online Customer 

Review (X1) and Online Customer Rating (X2) has a positive and significant 

effect on Consumer Confidence (Z), 2.) Online Customer Review (X1) and Online 

Customer Rating (X2) have a positive and significant effect on Consumer Buying 

Interest (Y), 3.) Consumer Confidence (Z) has a positive effect and significantly 

on Consumer Buying Interest (Y), and 4.) Online Customer Review (X1) and 

Online Customer Rating (X2) have a positive and significant effect on Consumer 

Buying Interest (Y) through Consumer Trust (Z). 

 

Keywords: Online Customer Review, Online Customer Rating, Consumer Trust, 

Consumer Buying Interest 
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