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ABSTRAK

Nama : Fiska Ananda Wardani
NIM : 2017410048
Judul : Pengaruh Kualitas Produk dan Kualitas Pelayanan Terhadap

Minat Beli Ulang Produk Scarlett di e-commerce Shopee.

Penelitian ini diajukan untuk mengetahui seberapa besar pengaruh kualitas produk
dan kualitas pelayanan terhadap minat beli ulang konsumen produk Scarlett di e-
commerce shopee. Metode pengumpulan data yang digunakan dengan cara
memberikan kuesioner kepada 118 responden yaitu menggunakan produk Scarlett,
pernah berbelanja dalam jangka waktu 3 bulan terakhir di e-commerce Shopee.
Teknik sampel menggunakan non-probability sampling dan teknik alat analisis
menggunakan Regresi linier sederhana dan linier berganda.

Hasil penelitian ini menunjukan bahwa kualitas produk dan kualitas pelayanan
berpengaruh terhadap minat beli ulang. Besarnya 0,463 dimana sebesar 46,3%
kualitas produk dan kualitas pelayanan di e-commerce Shopee dipengaruhi oleh
minat beli ulang dan sisanya 53,7% dipengaruhi atau dijelaskan oleh variabel lain
yang tidak dimasukkan kedalam penelitian ini. Secara parsial kualitas produk
memiliki pengaruh 0,377 yang berarti sebesar 37,7% dan kualitas pelayanan
memiliki pengaruh sebesar 0,342 yang berarti sebsesar 34,2%.

Kata Kunci : Kualitas Produk, Kualitas Pelayanan dan minat beli ulang.
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ABSTRACT

Name : Fiska Ananda Wardani
NIM : 2017410048
Title : The Influence of Product Quality and Service Quality on

Interest in Repurchasing Scarlett Products on Shopee e-commerce.

This study was proposed to find out how much influence product quality and
service quality have on consumer repurchase interest in Scarlett products at e-
commerce shopee. The data collection method used was by giving questionnaires
to 118 respondents, namely using Scarlett products, had shopped within the last 3
months at Shopee e-commerce. The sampling technique used nonprobability
sampling and the analytical tool technique used simple linear regression and
multiple linear regression.

The results of this study indicate that product quality and service quality affect
repurchase interest. The amount is 0.463 where 46.3% product quality and
service quality at Shopee e-commerce is influenced by repurchase interest and the
remaining 53.7% is influenced or explained by other variables not included in this
study. Partially product quality has an effect of 0.377 which means 37.7% and
service quality has an effect of 0.342 which means 34.2%.

Keywords: Product Quality, Service Quality and repurchase intention.
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