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ABSTRAK

Smartfren adalah perusahaan telekomunikasi yang bergerak di bidang jaringan
komunikasi. Dengan menggunakan smartfren konsumen berharap dapat
menikmati jaringan internet dengan baik. Penelitian bertujuan untuk menganalisis
sikap konsumen terhadap simcard prabayar Smartfren. Penelitian dilakukan di
Kecamatan Cakung Jakarta Timur. Cara pengambilan sample dengan non
probability sampling (proporsi tak terduga), dengan jumlah sample sebesar 100
responden di Kecamatan Cakung Jakarta Timur. Analisis data menggunakan
Analisis Multiatribut Fishbein, Diagram Kartesius, Semantic Differential. Atribut
simcard prabayar Smartfren ada 7 meliputi kualitas produk, fitur produk, gaya dan
desain produk, merek, kemasan, layanan pelengkap dan harga. Hasil menunjukan
bahwa sikap kosumen terhadap atribut simcard prabayar Smartfren paling
tertinggi adalah kemasan produk 17,43 yaitu masuk kategori positif. Kemudian
total sikap konsumen terhadap simcard smartfren adalah 113,73 dan ini mencapai
kategori positif. Bisa disimpulkan bahwa sikap konsumen terhadap simcard
smartfren adalah positif. Dari hasil olah data Diagram Kartesius, indikator yang
masuk di Kuadran A (Prioritas Utama) adalah semua atribut terkecuali kemasan
tidak mudah rusak dan mudah dibawa kemana mana yang masuk kedalam
kuadran B (Pertahankan Prestasi). Dari hasil olah data Semantic Differential,
semua atribut memiliki jarak antara titik kepercayaan dan evaluasi namun jarak
yang paling jauh antara satu garis kontinum adalah kualitas produk.

Kata Kunci: Atribut, Multiatribut Fishbein, Diagram Kartesius, Semantic
Differential



ABSTRACT

Smartfren is a telecomunications company that specializes in communication
network. With Smartfren consumers expect to enjoy the internet network well.
Research is to analyze the consumer attitudes to simcard prabayar Smartfren. The
research was conducted in Cakung Sub-Distruct Of East Jakarta. The sampling
method is using non-probability sampling method, namely by purposive sampling
with a proportion estimation model approach and found a sample 100 people.
Data analysis using fishbein Multiattributeb Analysis, Cartesian Diagram,
Semantic Differential. There are 7 attributes of simcard prepaid Smartfren
including product quality, product features, product style and design, brands,
packaging, complementary services and prices. The results show that the highest
consumer attitudes towards simcard prepaid Smartfren attribute is product
packaging 17.43, which is in the positive category. Then the total attitude of
consumers toward the Smartfren simcard is 113,73 and this reaches the
positivecategory. It can be concluded that consumer attitudes toward the
Smartfren prepaid simcard are positive. From the result of the Cartesian Diagram
data, the indicators included in quadrant A (priority) are all attributes expact
packaging that are not easily damaged and are easy to carry everywhere that are
included in quadrant B (maintain achievement). From the result Semantic
Differential data processing, all attributes have a distance between the point of
belief and evaluation, but the furthest distance between the continuum lines is
product quality.

Keywords: Attributes, Fishbein Multiatributes, Cartesian Diagram, Semantic
Differential
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