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ABSTRAK

Nama : Junetika Uli
NIM 2015410172

Judul : Pengaruh Experiental Marketing Terhadap Kepuasan Konsumen Dan
Dampaknya Terhadap Loyalitas (Studi Kasus: Pada Konsumen J.Co
Donuts&Coffee Buaran Plaza di Wilayah Jakarta Timur)

Kepuasan Konsumet

langsung.

Kata Kunci : Experiental Marketing, Kepuasan Konsumen dan Loyalitas

Konsumen



ABSTRACT

Name : Junetika Uli
Nim : 2016410091

Title: THE INFLUENCE OF EXPERIENTAL MARKETING ON CUSTOMER
SATISFACTION AND ITS IMPACT ON CUSTOMER LOYALTTY

The purpose of this study was to analyze the effect of product experiental
marketing on customer satisfaction dahd its impact on customer loyalty (A Case

Zza At East Jakarta. Sampling
is Path Analysis. F test,
istical requirements

% ‘%‘:’.
ity (4

Keywords: Experig ustomer Loyalty.
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