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ABSTRAK

Nama : Arini Hidayati

Nim :2016410098

Judul : PERAN EFEKTIVITAS IKLAN DI TELEVISI DALAM MEMEDIASI
DAYA TARIK IKLAN TERHADAP BRAND ATTITUDE PADA
IKLAN MEREK SHAMPOO SUNSILK (Studi Kasus Di Kelurahan
Cakung Barat)

Tujuan penelitian ini adalah .untuk menganalisis Peran Efektivitas Iklan Di
Televisi Dalam,Memediasi"Daya Tariki Iklan/Terhadap Brand Attitude Pada Iklan
Merek Shampoo Sunsilki(Studi Kasus Di Kelurahan Cakung Barat). Pengumpulan
data dilakukan dengan menyebar kuesioner kepada,100 responden yaitu wanita di
kelurahan cakung barat. Pengambilan’;sampel dilakukan)dengan menggunakan
purposive sampling: Alat analisis yang digunakan adalah-Path.Analysis. Uji F, Uji
T, dan Uji analisis koefigien (R?)_dilakukan sebagai persyaratan statistik yang
harus dipenuhi” dalam® melakukan—analisis—path —analysis. Hasil penelitian
menunjukkan bahwa (1)~ variabel daya tarik’ iklan/ berpengaruh positif dan
signifikan terhadap variabel/efektivitas siklan: (2) variabel daya tarik iklan
berpengaruh positif dan signifikan-terhadapivariabel brand attitude. (3) variabel
efektivitas iklan berpengaruh positif, dan signifikan-terhadap variabel brand
attitude. (4) Daya Tarik lIklan berpengaruh terhadap brand attitude yang di

mediasi oleh efektivitas iklan secara langsung.

Kata Kunci : Daya Tarik Iklan, Efektivitas Iklan, Brand Attitude.



ABSTRACT

Name  : Arini Hidayati

Nim : 2016410098

Title . THE ROLE OF ADVERTISING EFFECTIVINESS ON TELEVISION
IN MEDIATING THE ATTRACTIVINESS OF ADVERTISING TO
BRAND ATTITUDE OF SUNSILK SHAMPOO BRAND (Case Study
In Cakung Barat Village East Jakarta)

The purpose of/this study was to analyze the Role of the Effectiveness of
Advertising on Television in“Mediating the Attractivenessvof Advertising Against
Brand Attitude in_Sunsilk ‘Shampoo' Brand./‘Advertising (Case Study in West
Cakungadistrict). Data.collection was carried out by.distributing questionnaires to
100 respandents,’ namely women ‘in/\West Cakung district. Sampling is done by
using purposive sampling. The analytical tool used i1s Path Analysis. The F-test,
T-test, and coefficientianalysis test (R?)yare perfarmed as statistical requirements
that must be*met-in conducting.the-path.analysis..The results-showed that (1) the
ad appeal variable\hadzavpositive and significant_effect on the ad effectiveness
variable. (2) The ad attractiveness-variable’has-a positive and significant effect on
the brand attitude variable:~(3) The advertiSing ‘effectiveness variable has a
positive and significant effect on the brand attitude variable. (4) The Attraction of
Ads influences brand attitude™ which 1S mediated by the effectiveness of

advertisements directly.

Keywords : Advertisement appeal, Advertising Effectiveness, Brand Attitude.
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