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ABSTRAK

Nama : Eri Fatmawati Septiani

NIM . 2016410058

Judul : PENGARUH PENGALAMAN PELANGGAN TERHADAP
LOYALITAS PELANGGAN MELALUI KEPUASAN
PELANGGAN SEBAGAI VARIABEL INTERVENING PADA E-
COMMERCE ONLINE LAZADA (Studi Kasus Pada Wilayah
Bekasi Barat)

anggan berpengaruh positi m'nl

Loyalitas Pelang ‘ an Pelanggan berpehgartla

\

Kata Kunci :Pengalaman Pelanggan, Loyalitas Pelanggan dan Kepuasan Pelanggan.



ABSTRACT

Nama: Eri Fatmawati Septiani
NIM : 2016410058

Judul :  THE INFLUENCE OF CUSTOMER EXPERIENCE OF CUSTOMER
LOYALTY THROUGH CUSTOMER SATISFACTION AS AGAINST
VARIABLES ON E-COMMERCE ONLINE LAZADA (Casa Study in
West Bekasi Region)

The purpose of this study was to analyze the effect of Customer Experience on
Customer Loyalty through Customer Satisfastion in Lazada E-commerce Online

conducting 1€
Experience
Customer Ex
Satisfaction,

Keyword : Customer Experience, Customer Loyalty and Customer Satisfaction
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