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                                                              ABSTRAK  

  

Nama : Dina Komala, NIM : 2017410905, Judul : Analisis Diskriminan Sebagai 

Pembeda Kepuasan Konsumen Pada Restoran Gokana Ramen Teppan Mega Bekasi 

Hypermall Berdasarkan Kualitas Layanan, Harga Dan Pengalaman Konsumen, 

Bidang Ilmu: Manajemen Pemasaran, di bawah bimbingan, Resa Nurlaela Anwar, 

SE., MM.  

Tujuan penelitian ini adalah untuk mengetahui perbedaan kepuasan konsumen 

restoran Gokana Ramen Teppan Mega Bekasi Hypermall berdasarkan kualitas 

layanan, harga dan pengalaman konsumen. Penelitian ini dilakukan dengan metode 

pengumpulan data dengan cara kuesioner pada 100 responden di Restoran Gokana 

Ramen Teppan Mega Bekasi Hypermall. Sampel diambil menggunakan rumus 

proporsi tak terduga. Pengujian kualitas data dalam penelitian menggunakan uji 

validitas dan reliabilitas. Data dianalisis dengan menggunakan analisis diskriminan.   

Hasil Penelitian : didapat bahwa variabel kualitas layanan, harga dan pengalaman 

konsumen mempengaruhi kepuasan konsumen Restoran Gokana Ramen Teppan 

Mega Bekasi Hypermall. Hal itu dibuktikan dengan hasil test of equality of group 

means mendapat nilai Sig. yang kurang dari 0,05. Kualitas layanan (0,000 <0,05), 

harga (0,001 <0,05) dan pengalaman konsumen (0,001 <0,05). Hubungan antara 

kualitas layanan, harga dan pengalaman konsumen dikategorikan kuat. Hal tersebut 

dibuktikan dengan hasil Eigenvalues sebesar 0,726.  

Kata Kunci : Kepuasan Konsumen, Kualitas Layanan, Harga, Pengalaman 

Konsumen, Analisis Diskriminan.  
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ABSTRACT  

  

Name : Dina Komala, NIM : 2017410905, Title : Discriminant Analysis As 

Customer Satisfaction Differences In Gokana Ramen Teppan Restaurant Mega 

Bekasi Hypermall Based On Services Quality, Prices And Customer Experience, 

Field of Sience : Marketing Management, under guidance, Resa Nurlaela Anwar, 

SE., MM.  

The purpose of this study was to determine the differences in customer satisfaction 

of the Gokana Ramen Teppan Mega Bekasi Hypermall based on service quality, 

price, and customer experience. This research was conducted by data collection 

method by means of questionnaires on 100 customers in the Gokana Ramen Teppan 

Mega Bekasi Hypermall. Samples were taken using the unpredictedtable  

population. Testing the quality of data in this study uses a test of validity and 

reliability. Data were analyzed by discriminant analysis.  

The results of the study : Its is found that the services quality variables, prices, and 

customer experiences affect the customers satisfaction of Gokana Ramen Teppan 

Mega Bekasi Hypermall. This was evidenced by the results of the test of equality of 

group means to get a Sig. which is less than 0,05. Services quality (0,000 <0,05), 

prices (0,001 <0,05) and customers experience (0,001 <0,05). The relationship of 

service quality, price and customer experience to customer satisfaction has a high 

value, as evidenced by the results of Eigenvalues which scores 0,726.  

Keywords : Costumer Satisfaction, Service Quality, Price, Costumer Experience, 

Discriminant Analysis.  
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