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ABSTRACT 

 

Name: Safitri, NIM: 2015410010, Title: Comparative Analysis of Consumer 

Attitudes Towards Honda Motorcycles and Yamaha Motorcycles, Field of Science: 

Marketing Management, under the guidance of Dr. Firsan Nova 

 

The purpose of this study was to determine a comparative analysis of consumer 

attitudes toward Honda or Yamaha motorcycles. This research was conducted by 

the method of data collection by means of questionnaires on 100 Honda motorcycle 

uses and 100 Yamaha motorcycle users. Testing the quality of the data in this study 

using the validity and reliability test. Data were analyzed using Fishbein, Semantic 

Differential and Cartesian Diagram analysis tools. 

 

Results: The results showed that consumers' attitudes toward Honda or Yamah 

motorbikes were positive. The scores obtained from consumer attitudes toward 

Honda motorcycles are 135.12 and consumer attitudes towards Yamaha 

motorcycles are 129.21. After an analysis of semantic differential, consumer 

attitudes toward Honda motorcycles are more positive compared to Yamaha’s 

Consumers. In the Cartesian diagram, there is quadrant A which can affect 

customer satisfaction but management has not yet implemented it, so that it is 

considered disappointing to the customer, in quadrant B has been successfully 

implemented by the company and so it is considered very important and very 

satisfying. Quadrant C is less important for customers and the implementation by  

companies is considered okay and unsatisfactory. Quadrant D does not really affect 

the customer, but the company does excessive implementation and is considered 

less important but very satisfying. 

 

Keywords: Consumer Attitude, Fishbein, Semantic Differential Cartesian Diagram  

   analysis 
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ABSTRAK 

 

Nama : Safitri, NIM : 2015410010, Judul : Analisis Perbandingan Sikap Konsumen 

Terhadap Sepeda Motor Honda Dan Sepeda Motor Yamaha, Bidang Ilmu : 

Manajemen Pemasaran, di bawah bimbingan , Dr. Firsan Nova. 

 

Tujuan penelitian ini adalah untuk mengetahui analisis perbandingan sikap 

konsumen terhadap sepeda motor Honda  atau Yamaha. Penelitian ini dilakukan 

dengan metode pengumpulan data dengan cara kuesioner pada 100 pengguna 

sepeda motor Honda dan 100 pengguna sepeda motor Yamaha. Pengujian kualitas 

data dalam penelitian ini menggunakan uji validatas dan realibitas. Data dianalisis 

dengan menggunakan alat analisis Fishbein, Semantic Differential dan Diagram 

Cartesius. 

 

Hasil penelitian : Hasil penelitian menunjukkan bahwa sikap konsumen terhadap  

sepeda motor Honda  atau Yamah adalah positif. Adapun skor nilai yang didapat 

dari sikap konsumen terhadap sepeda motor Honda adalah 135,12 dan sikap 

konsumen terhadap sepeda motor Yamaha adalah 129,21. Setelah dilakukan 

analisis semantic differential  sikap konsumen terhadap sepeda motor Honda  lebih 

positif dibandingkan dengan sikap konsumen terhadap sepeda motor Yamaha. Pada 

diagram cartesius terdapat kuadran A dapat mempengaruhi kepuasan pelanggan 

tetapi manajemennya belum melaksanakannya sehingga dianggap mengecewakan 

pelanggan pada kuadran B telah berhasil dilaksanakan perusahaan untuk 

dipertahankan sehingga dianggap sangat penting dan sangat memuaskan. Kuadaran 

C kurang penting bagi pelanggan dan pelaksanaan oleh perusahaan biasa saja dan 

dianggap kurang memuaskan. Kuadaran D kurang mempengaruhi pelanggan akan 

tetapi pelaksanaan yang dilakukan perusahaan berlebihan, di anggap kurang 

penting tetapi sangat memuaskan.  

 

Kata Kunci : Sikap Konsumen, analisis Fishbein, Semantic Differential, Diagram  

   Cartesius. 
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