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ABSTRAK

Industri kosmetik di Indonesia terus berkembang seiring meningkatnya kesadaran
masyarakat terhadap perawatan kulit dan penampilan. Kondisi ini mendorong
perusahaan kosmetik untuk menerapkan strategi pemasaran yang efektif, seperti
personalized recommendation dan membangun brand trust, guna memengaruhi
niat beli dan keputusan pembelian konsumen. Penelitian ini bertujuan untuk
menganalisis pengaruh personalized recommendation dan brand trust terhadap
keputusan pembelian kosmetik Somethinc di Jakarta Timur, dengan niat beli
sebagai variabel intervening. Penelitian menggunakan metode kuantitatif dengan
pengumpulan data melalui kuesioner pada 150 responden dengan teknik sampling
purposive sampling (non-probability sampling), kemudian dianalisis menggunakan
Partial Least Square—Structural Equation Modeling (PLS-SEM). Hasil penelitian
menunjukkan bahwa personalized recommendation dan brand trust berpengaruh
positif dan signifikan terhadap niat beli maupun keputusan pembelian. Selain itu,
niat beli juga berpengaruh positif dan signifikan terhadap keputusan pembelian,
serta niat beli juga memediasi pengaruh personalized recommendation dan brand
trust terhadap keputusan pembelian secara parsial. Temuan ini menunjukkan bahwa
rekomendasi yang sesuai dengan kebutuhan konsumen dan tingginya kepercayaan
terhadap merek dapat meningkatkan niat beli serta mendorong keputusan
pembelian produk Somethinc.

Kata kunci: Personalized Recommendation, Brand Trust, Niat Beli, Keputusan
Pembelian.



ABSTRACT

The cosmetics industry in Indonesia continues to grow along with increasing public
awareness of skincare and appearance. This condition encourages cosmetics
companies to implement effective marketing strategies, such as personalized
recommendations and building brand trust, to influence consumer purchase
intentions and purchasing decisions. This study aims to analyze the influence of
personalized recommendations and brand trust on purchasing decisions for
Somethinc cosmetics in East Jakarta, with purchase intention as an intervening
variable. The study used a quantitative method with data collected through
questionnaires from 150 respondents using purposive sampling (non-probability
sampling) techniques, then analyzed using Partial Least Squares—Structural
Equation Modeling (PLS-SEM). The results of the study indicate that personalized
recommendations and brand trust have a positive and significant effect on both
purchase intention and purchase decisions. Furthermore, purchase intention also
has a positive and significant effect on purchase decisions, and purchase intention
partially mediates the influence of personalized recommendations and brand trust
on purchase decisions. These findings suggest that recommendations tailored to
consumer needs and high brand trust can increase purchase intention and drive
purchasing decisions for Somethinc products.

Keywords: Personalized Recommendation, Brand Trust, Purchase Intention,
Purchase Decision.
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