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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis perilaku konsumen terhadap produk 

Baby Diapers merek Sweety. Penelitian ini menggunakan pendekatan kuantitatif 

deskriptif. Konsumen popok bayi Sweety di wilayah Kota Bekasi, pengumpulan 

data dilakukan melalui penyebaran kuesioner kepada 150 orang responden yang 

telah menggunakan produk Sweety minimal 3 kali dalam 1 bulan terakhir. Sampel 

ditentukan menggunakan non-probability sampling dengan teknik purposive 

sampling. Metode analisis data menggunakan model sikap multiatribut Fishbein 

untuk mengukur tingkat kepercayaan (keyakinan), evaluasi kepentingan (evaluasi), 

dan sikap konsumen terhadap fitur, harga, kualitas, fitur, desain, dan gaya produk. 

Hasil penelitian menunjukkan bahwa pelanggan memiliki kepercayaan yang relatif 

baik terhadap  produk Sweety, tetapi penilaian terhadap beberapa fitur belum 

sepenuhnya memenuhi kebutuhan pelanggan. Sikap konsumen tergolong sangat 

positif, tetapi belum cukup kuat untuk membentuk preferensi merek yang dominan 

di tengah persaingan pasar. Oleh karena itu, peningkatan kinerja atribut produk 

yang dinilai penting serta penguatan strategi komunikasi pemasaran diperlukan 

untuk meningkatkan daya saing merek Sweety di pasar popok bayi. 

 

Kata Kunci : Perilaku Konsumen, Sikap Konsumen, Model Fishbein, Atribut 

Produk, Sweety 
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ABSTRACT 

 

This study aims to analyze consumer behavior toward Sweety brand Baby Diapers. 

The research employs a descriptive quantitative approach. The population consists 

of consumers of Sweety Baby Diapers in the Bekasi City area, with data collected 

through the distribution of questionnaires to 150 respondents who had used Sweety 

products at least three times in the past month. The sample was determined using 

non-probability sampling with a purposive sampling technique. Data analysis was 

conducted using the Fishbein multi-attribute attitude model to measure the level of 

beliefs, importance evaluations, and consumer attitudes toward product attributes, 

including price, quality, features, design, and style. The results indicate that 

consumers have relatively favorable beliefs regarding Sweety products; however, 

evaluations of several attributes have not yet fully met consumer needs. Although 

consumer attitudes are generally very positive, they are not yet strong enough to 

establish a dominant brand preference amid intense market competition. Therefore, 

improvements in the performance of product attributes perceived as important, 

along with the strengthening of marketing communication strategies, are necessary 

to enhance the competitiveness of the Sweety brand in the baby diaper market. 

 

Keywords : Consumer Behavior, Consumer Attitude, Fishbein Model, Product 

Attributes, Sweety. 
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