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ABSTRAK 

 

 

          Meningkatnya kesadaran lingkungan global dan regulasi pemerintah 

mendorong PT Coca-Cola Indonesia menerapkan strategi Green Marketing melalui 

kemasan rPET seperti konsumsi dan produksi yang bertanggung jawab.  Coca-Cola 

tetap bertahan dan sudah dikenal sebagai merek minuman berkarbonasi yang 

dominan di Indonesia dan tetap menempati posisi teratas dalam persaingan merek, 

peningkatan penjualan turut berdampak pada bertambahnya penggunaan botol 

plastik yang berpotensi menambah jumlah sampah, terutama di wilayah seperti 

Jakarta Timur yang menjadi salah satu penyumbang sampah terbesar di Indonesia 

pada tahun 2024, sementara di sisi lain kesadaran konsumen terhadap produk ramah 

lingkungan tergolong tinggi dan banyak yang mempertimbangkan aspek kemasan 

serta isu lingkungan dalam pembelian produk, namun muncul pula keraguan akibat 

dugaan praktik Greenwashing terkait klaim penggunaan bahan daur ulang yang 

dinilai belum sepenuhnya sesuai dengan persepsi masyarakat, sehingga penelitian 

ini bertujuan untuk menganalisis secara bersamaan pengaruh Green Marketing dan 

persepsi Greenwashing terhadap niat pembelian ulang produk Coca-Cola kemasan 

botol rPET pada masyarakat di Jakarta Timur. Penelitian ini menggunakan metode 

kuantitatif dengan pengumpulan data melalui kuesioner kepada 100 responden 

menggunakan teknik purposive sampling (non-probability sampling). Data 

dianalisis menggunakan Statistical Product and Service Solutions (SPSS). Hasil 

penelitian menunjukkan bahwa Green Marketing dan persepsi Greenwashing 

berpengaruh positif dan signifikan terhadap niat pembelian ulang. Temuan ini 

menunjukkan bahwa variabel Green Marketing dan persepsi Greenwashing 

memberikan pengaruh yang positif dan signifikan terhadap niat pembelian ulang, 

baik bersama-sama atau simultan maupun masing-masing atau parsial, dengan 

kontribusi sebesar 52,1 persen. 

 

Kata Kunci: Green Marketing, Persepsi Greenwashing, Niat Pembelian Ulang, 

Coca-Cola Kemasan Botol rPET. 
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ABSTRACT 

 

 

          The Increased global environmental awareness and government regulations 

have encouraged PT Coca-Cola Indonesia to implement a Green Marketing 

strategy through rPET packaging, such as responsible consumption and 

production. Coca-Cola remains dominant and well-known as a carbonated 

beverage brand in Indonesia, maintaining its top position in brand competition. 

Increased sales have led to greater use of plastic bottles, which has the potential to 

increase waste, especially in areas such as East Jakarta, which is one of the largest 

contributors to waste in Indonesia in 2024. while on the other hand, consumer 

awareness of environmentally friendly products is relatively high and many 

consider packaging and environmental issues when purchasing products. However, 

doubts have also arisen due to allegations of Greenwashing related to claims of 

recycled material use, which are considered not fully in line with public perception. 

Therefore, this study aims to simultaneously analyze the influence of Green 

Marketing and the perception of Greenwashing on the repurchase intention of Coca 

-Cola products packaged in rPET bottles among the community in East Jakarta. 

This study uses a quantitative method with data collection through questionnaires 

administered to 100 respondents using purposive sampling (non-probability 

sampling). The data was analyzed using Statistical Product and Service Solutions 

(SPSS). The results show that Green Marketing and perceptions of Greenwashing 

have a positive and significant effect on repurchase intention. These findings 

indicate that the variables of Green Marketing and perceptions of Greenwashing 

have a positive and significant effect on repurchase intention, both simultaneously 

and partially, with a contribution of 52.1 percent. 
 

 

Keywords: Green Marketing, Perception of Greenwashing, Repurchase Intention, 

Coca-Cola rPET Bottled Products. 
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