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ABSTRAK 

Riset ini dilaksanakan guna menganalisis dampak nilai perusahaan dan CSR 

terhadap profitabilitas, dengan menempatkan leverage selaku variabel pemoderasi 

pada sektor perbankan di Bursa Efek Indonesia (BEI) periode 2020–2024. 

Pengumpulan data bersumber dari situs resmi BEI, mencakup sampel sebanyak 43 

perusahaan yang ditarik melalui teknik purposive sampling. Studi ini 

mengaplikasikan pendekatan kuantitatif atas data sekunder, yang selanjutnya 

dievaluasi menggunakan Moderated Regression Analysis berbantuan perangkat 

lunak STATA versi 17.0. Temuan riset mengindikasikan bahwa profitabilitas (0,746 

> 0,05) dan Leverage (0.193 > 0,05) tidak dipengaruhi oleh nilai perusahaan, 

sedangkan CSR memberikan dampak negatif (0,036 < 0,05). Lebih lanjut, leverage 

terbukti tidak mampu memoderasi pengaruh nilai perusahaan (0,251 > 0,05) 

maupun CSR (0,157 > 0,05) terhadap profitabilitas. Pada tataran praktis, implikasi 

studi ini diharapkan menjadi rujukan bagi manajemen bank, investor, serta regulator 

kala merumuskan keputusan strategis seputar tata kelola kinerja finansial dan 

kebijakan tanggung jawab sosial. 

Kata Kunci: Nilai Perusahaan, CSR, Profitabilitas, dan Leverage 
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ABSTRACT 

This research was conducted to analyze the impact of corporate value and CSR on 

profitability, by placing leverage as a moderating variable in the banking sector on 

the Indonesia Stock Exchange (IDX) for the 2020–2024 period. Data collection was 

sourced from the official IDX website, covering a sample of 43 companies drawn 

through a purposive sampling technique. This study applies a quantitative approach 

to secondary data, which is then evaluated using Moderated Regression Analysis 

assisted by STATA software version 17.0. The research findings indicate that 

profitability (0.746 > 0.05) and Leverage (0.193 > 0.05) are not affected by 

corporate value, while CSR has a negative impact (0.036 < 0.05). Furthermore, 

leverage is proven unable to moderate the influence of corporate value (0.251 > 

0.05) or CSR (0.157 > 0.05) on profitability. At the practical level, the implications 

of this study are expected to serve as a reference for bank management, investors, 

and regulators when formulating strategic decisions regarding financial 

performance governance and social responsibility policies. 

Keywords: Firm Value, CSR, Profitability, and Leverage 
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