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ABSTRAK

Penelitian ini bertujuan untuk mengetahui seberapa besar pengaruh kualitas
produk dan online customer review terhadap keputusan pembelian produk Wardah
di platform e-commerce Shopee, khususnya pada konsumen yang berdomisili di
wilayah Jakarta Timur. Latar belakang penelitian ini berangkat dari perubahan
perilaku konsumen di era digital, di mana ulasan pelanggan dan persepsi terhadap
kualitas produk menjadi faktor utama dalam menentukan pilihan pembelian.
Penelitian ini menggunakan pendekatan kuantitatif dengan jenis penelitian
asosiatif. Data diperoleh dari 100 responden melalui penyebaran kuesioner daring
menggunakan teknik purposive sampling. Analisis data dilakukan menggunakan
metode regresi linier berganda dengan bantuan perangkat lunak SPSS versi 25.
Hasil penelitian menunjukkan bahwa kualitas produk dan online customer review
berpengaruh positif dan signifikan terhadap keputusan pembelian produk Wardah
di Shopee, baik secara parsial maupun simultan. Kesimpulannya, kedua variabel
tersebut memiliki kontribusi penting dalam memengaruhi perilaku konsumen.

Kata Kunci : Kualitas Produk, Online Customer Review, Keputusan Pembelian



ABSTRACT

This study aims to determine the influence of product quality and online
customer reviews on purchasing decisions for Wardah products on the Shopee e-
commerce platform, specifically among consumers residing in East Jakarta. The
background of this research stems from changes in consumer behavior in the digital
era, where customer reviews and perceptions of product quality have become key
factors in determining purchasing choices. This study used a quantitative approach
with an associative approach. Data were obtained from 100 respondents through
an online questionnaire using a purposive sampling technique. Data analysis was
performed using multiple linear regression with the aid of SPSS version 25
software. The results indicate that product quality and online customer reviews
have a positive and significant influence on purchasing decisions for Wardah
products on Shopee, both partially and simultaneously. In conclusion, both
variables play a significant role in influencing consumer behavior.

Keywords : Quality Product, Online Online Customer Reviews, Purchase Decision
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