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ABSTRAK

Penelitian ini dilaksanakan untuk menelaah sejauh mana content marketing dan live
streaming memengaruhi keputusan pembelian pada pengguna e-commerce Shopee
di wilayah Jakarta Timur. Pengumpulan data dilakukan dengan menyebarkan
kuesioner kepada 100 konsumen yang telah melakukan transaksi pembelian dalam
kurun waktu tiga bulan terakhir. Metode pengambilan sampel yang diterapkan ialah
non-probability sampling, sedangkan pengolahan data menggunakan analisis
regresi linier berganda melalui perangkat lunak SPSS versi 30. Hasil analisis
memperlihatkan bahwa secara simultan, variabel content marketing dan live
streaming memiliki pengaruh positif dan signifikan terhadap keputusan pembelian
dengan kontribusi 65,4%, sementara 34,6% sisanya dijelaskan oleh faktor lain di
luar penelitian ini. Secara parsial, content marketing memberikan pengaruh sebesar
61,4%, sedangkan live streaming berkontribusi sebesar 16,8% terhadap keputusan
pembelian.

Kata kunci: Content Marketing, Live Streaming, Keputusan Pembelian.



ABSTRACT

This research aims to examine the extent to which content marketing and live
streaming influence purchasing decisions among Shopee e-commerce users in East
Jakarta. Data were obtained through questionnaires distributed to 100 consumers
who had made purchases within the previous three months. The sampling technique
applied was non-probability sampling, and the data were processed using multiple
linear regression analysis assisted by SPSS version 30. The findings reveal that
content marketing and live streaming simultaneously exert a positive and
significant effect on purchasing decisions, contributing 65.4%, while the remaining
34.6% is explained by other factors beyond this study. Partially, content marketing
accounts for 61.4%, and live streaming contributes 16.8% to purchasing decisions.

Keywords: Content Marketing, Live Streaming, Purchasing Decisions.
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