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ABSTRAK 

 
Transformasi teknologi yang semakin pesat saat ini memberikan dampak pada pola 

transaksi ekonomi menjadi semakin serba digital. Teknologi yang terus berkembang 

tentunya semakin mempermudah seseorang untuk memenuhi kebutuhannya 

termasuk pada keperluan transaksi keuangan. Adanya modernisasi perbankan 

dalam mengembangkan digital banking dimana semua layanan dilakukan secara 

online. Blu by BCA Digital hadir sebagai salah satu bank digital di Indonesia yang 

bisa diandalkan dengan menawarkan berbagai fitur yang tersedia guna 

memudahkan penggunanya. Tujuan penelitian ini adalah untuk mengetahui 

pengaruh E-Service Quality, Trust, dan Perceived Ease of Use terhadap keputusan 

penggunaan aplikasi digital banking Blu by BCA Digital di DKI Jakarta. Teknik 

pengumpulan data menggunakan kuesioner yang disebar kepada 100 responden 

yang aktif bertransaksi menggunakan aplikasi bank digital Blu by BCA Digital 

minimal 2 (dua) kali transaksi dalam 2 (dua) bulan terakhir. Pengambilan sampel 

penelitian dilakukan dengan menggunakan teknik nonprobability sampling dan 

menggunakan purposive sampling. Alat analisis yang digunakan adalah analisis 

regresi linier berganda, uji asumsi klasik yang dilakukan sebagai persyaratan yang 

harus dipenuhi dalam analisis regresi linier berganda yang diolah menggunakan 

SPSS 26. Pengujian hipotesis secara simultan menggunakan uji F dan secara parsial 

menggunakan uji T. Hasil penelitian ini memberikan kesimpulan bahwa secara 

simultan dan parsial variabel e-service quality, trust, dan perceived ease of use 

berpengaruh terhadap keputusan penggunaan Blu by BCA Digital di DKI Jakarta. 

 

Kata Kunci: E-Service Quality, Trust, Perceived Ease of Use, Keputusan 

Penggunaan 
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ABSTRACT 

 
The rapid transformation of technology today has had an impact on economic 

transaction patterns, making them increasingly digital. The continuous 

development of technology has certainly made it easier for people to meet their 

needs, including financial transactions. The modernisation of banking has led to 

the development of digital banking, where all services are carried out online. Blu 

by BCA Digital is one of Indonesia's reliable digital banks, offering a range of 

features to make it easier for its users. The purpose of this study is to determine the 

influence of E-Service Quality, Trust, and Perceived Ease of Use on the decision to 

use the Blu by BCA Digital digital banking application in Jakarta. Data collection 

techniques used a questionnaire distributed to 100 respondents who actively 

transacted using the Blu by BCA Digital digital banking application at least twice 

in the past two months. The research sample was selected using non-probability 

sampling and purposive sampling techniques. The analytical tool used was multiple 

linear regression analysis, with classical assumption tests conducted as 

prerequisites for the analysis, processed using SPSS 26. Hypothesis testing was 

conducted simultaneously using the F-test and partially using the t-test. The results 

of this study conclude that, both simultaneously and partially, the variables of e- 

service quality, trust, and perceived ease of use influence the decision to use Blu by 

BCA Digital in Jakarta. 

 

Keywords: E-Service Quality, Trust, Perceived Ease of Use, Decision to Use 
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