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ABSTRAK  

Tujuan penelitian ini adalah untuk mengetahui seberapa besar pengaruh dari 

Content Marketing di Media Sosial Instagram dan Online Customer Review 

terhadap Keputusan Pembelian Online Body Scrub Camille Beauty di Shopee. 

Penelitian ini dilakukan dengan metode pengumpulan data dengan menyebar 

kuesioner kepada 100 orang yang serta melakukan pembelian body scrub Camille 

beauty minimal 2 kali dalam 3 bulan terakhir, yang menonton content marketing 

Camille beauty di Instagram, yang melihat online customer review Camille beauty 

di Shopee. Pengambilan teknik sampel yang dilakukan dengan menggunakan 

metode non probability sampling dengan teknik purposive sampling, alat analisis 

yang digunakan adalah alat analisis regresi linear berganda. Hasil penelitian ini 

menunjukkan bahwa Content Marketing dan Online Customer Review berpengaruh 

positif dan signifikan terhadap Keputusan Pembelian. Besarnya 0,523 (52,3%) yang 

berarti variabel Content Marketing dan Online Customer Review dapat dijelaskan 

dipengaruhi oleh Keputusan Pembelian, sedangkan sisanya 47,7% dipengaruhi oleh 

variabel lain yang tidak diuji dalam penelitian ini.  

Kata Kunci : Content Marketing, Online Customer Review, Keputusan 

Pembelian, Camille Beauty 
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ABSTRACT 

The purpose of this study was to determine how much influence Content Marketing 

on Instagram Social Media and Online Customer Reviews have on Camille Beauty 

Body Scrub Online Purchasing Decisions at Shopee. This research was conducted 

using a data collection method by distributing questionnaires to 100 people who 

purchased Camille beauty body scrub at least 2 times in the last 3 months, who 

watched Camille beauty content marketing on Instagram, who saw Camille beauty's 

online customer review at Shopee. Sampling techniques were taken using non-

probability sampling methods with purposive sampling techniques, the analysis tool 

used was multiple linear regression analysis tools. The results of this study indicate 

that Content Marketing and Online Customer Review have a positive and 

significant effect on Purchasing Decisions. The amount is 0.523 (52.3%), which 

means that the Content Marketing and Online Customer Review variables can be 

explained by the Purchasing Decision, while the remaining 47.7% is influenced by 

other variables not tested in this study.  

Keywords: Content Marketing, Online Customer Review, Purchase Decision, 

Camille Beauty 
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