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 ABSTRAK 

 

Penelitian ini dilakukan bertujuan untuk menganalisis pengaruh Live Streaming dan 

Fear of Missing Out (FoMO) terhadap Keputusan Pembelian Konsumen produk 

Make Over di TikTok Shop di wilayah DKI Jakarta. Pengumpulan data dilakukan 

dengan menyebar kuesioner kepada 100 orang responden yang telah melakukan 

pembelian produk Make Up Make Over di TikTok Shop dengan minimal 2 kali 

dalam 3 bulan terakhir. Pengambilan sampel dilakukan dengan menggunakan 

metode non-probability sampling dengan teknik purposive sampling. Teknik 

analisis yang digunakan adalah analisis regresi linear berganda, hasil penelitian ini 

menunjukkan bahwa variabel Live Streaming dan Fear of Missing Out (FoMO), 

baik secara simultan maupun parsial memiliki pengaruh yang positif dan signifikan 

terhadap Keputusan Pembelian dengan besaran pengaruh yaitu 46,6 persen 

Kata Kunci: Live Streaming, Fear of Missing Out (FoMO), Keputusan 

Pembelian, Kosmetik Make Over 
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ABSTRACT 

 

This study was conducted with the aim of analyzing the influence of Live Streaming 

and Fear of Missing Out (FoMO) on Consumer Purchasing Decisions on Make 

Over products at TikTok Shop in the DKI Jakarta area. Data collection was carried 

out by distributing questionnaires to 100 respondents who had purchased Make Up 

Make Over products at TikTok Shop at least 2 times in the last 3 months. Sampling 

was carried out using the non-probability sampling method with a purposive 

sampling technique. The analysis technique used was multiple linear regression 

analysis, the results of this study indicate that the variables Live Streaming and 

Fear of Missing Out (FoMO) both simultaneously and partially have a positive and 

significant influence on Purchasing Decisions with an influence of 46.6 percent 

 

Keywords: Live Streaming, Fear of Missing Out (FoMO), Purchase Decision, Make 

Up Make Over  
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